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Global Engagement—a Next Generation Manufacturing Success Strategy

ExporTech:  recommended by 
Wisconsin manufacturers

Rick Kettler, president & COO,
The Wagner Companies:

“Crystallized our disparate thoughts into a 
plan which focused particular products into 
target markets.

1. Gave us a great deal of insight into many of 
the day to day customer issues we would 
face in moving into foreign markets.

2. Allowed us to bounce ideas off of other 
participants and the professional staffs of 
WMEP and the WI DOC.

3. Provided insight into the great number 
of resources available thru the various 
agencies including the US DOC, WI Doc, the 
World Trade Organization, etc.

4. Made us aware of all of the paperwork, the 
legal and banking issues involved, as well 
as the variety of ways to approach foreign 
customers successfully in these areas.

5. Was a conduit to force us to buckle down and 
create goals and the plans to meet them.

6. Great Networking!”

Jeff Oleson, new business director,
Copps Industries:
ExporTech helped our executives see that SMM’s 

can export profitability in the world economy. 

The program introduced us to local resources 

that provided invaluable international expertise. 

For example, international experts from M&I 

Bank helped us with understanding the different 

financing options; and the knowledgeable and 

helpful group at the WI Export Bureau provided 

access to resources that saved us time and 

money.  The legal specialist was very insightful; 

and the experts who vetted our export plan really 

hit the mark. 

Until ExporTech, we had no idea how much help 

is available to help manufacturers export. We 

were also surprised at the resources available 

to us at www.export.gov (US Dept of Commerce 

export site).

ExporTech made us realize how many 

opportunities our company may have lost by not 

understanding export and export financing, and 

provided the assistance to get us on the right 

path.”

Here’s what a few ExporTech graduates had to say:



Neil Karolek, president and CEO, 
TLX Technologies: 
“This is the best money we’ve spent in a long time. 

ExporTech was a great experience and helped 

us tap into a wealth of resources we didn’t know 

existed.  

Some of the benefits we received from ExporTech 

include:

 f “The Gold Key program. You can access 
FedEx’s formal alliance with the U.S. 
Commercial Service, which can pre-screen 
potential distributors and customers, and 
even put you in touch with companies in your 
target country that are proven successful in 
your market niche. This saved a ton of money 
and time.  Plus, you know your contacts 
through this program are legitimate and pre-
qualified.

 f “Provided extremely useful information 
about exporting, including: regulatory agency 
requirements, financial control of payables 
& receivables along with additional ideas for 
marketing and supporting an international 
customer which is critically important in any 
business but needs special attention when 
dealing across oceans and cultures.

 f “Introduced us to services offered by the 
WI Department of Commerce and the US 
Department of Commerce that really help 
simplify and expedite the process.

“I think that any small manufacturer that is doing 

some exporting or thinking about exporting should 

go through this program.  It was a great experience 

and very cost-effective.”

Otto Knottnerus, president, 
Harvard Corporation
“The ability to get credit checks of potential 
customers and overseas distributors has been 
particularly valuable. In addition, I’m planning to  
go on an upcoming trade mission to meet with  
potential distributors. This trip will help me 
assess the both the potential and the challenges 
involved in selling in that market.”

Komal Mehta, Board of Directors, 
Triangle Manufacturing
“ExporTech was very worthwhile for Triangle 
Manufacturing – it validated what we’d been 
doing with our export strategy, and we learned 
about services from the Wisconsin and the US 
Department of Commerce that will be very helpful 
as we work to increase our export revenue. I found 
the networking opportunities to be especially 
valuable.  I recommend this program to any 
manufacturer that either wants to start an export 
program or expand an existing program.”

Robert N. Reimann, Export 
Consultant and former Director, 
Hurd Sudamerica, International Joint 
Venture
“What the WMEP, Wisconsin Department of 
Commerce and a handful of ‘new to export’ 
companies accomplished in a few short sessions 
at a minimal cost was truly commendable…
comprehensive, practical, executable export 
plans. ExporTech is a great example of cultivating 
relationships to create value.”
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Timm Johnson, vice president of 
sales & marketing,  
Spee-Dee Packaging Machinery, Inc.
“We’ve wanted to explore exporting for a long 
time.  Once we committed to ExporTech, it 
provided the impetus and structure that helped 
us build a viable export development strategy,” 
said Timm Johnson, vice president of sales and 
marketing for Spee-Dee Packaging Machinery, 
Inc.

ExporTech brought a wide variety of resources 
together in a single place – resources we did not 
have time and manpower to locate and cultivate 
on our own.   We got a comprehensive overview 
of the whole export process, including the where 
to find appropriate markets, how to find contacts 
in those markets, along with important financial, 
regulatory and documentation information.

Because of what I learned in ExporTech, 
I undertook an evaluation of our existing 
distribution in another country quickly realized 
that we needed a new distributor. I’m now using 
the services of the Wisconsin Department of 
Commerce to conduct an agent/distributor 
search, and I’m confident that our new 
representation will help us reach our sales 
goals.

 I recommend ExporTech – it was worth the time 
and the minimal cost, and we plan to continue 
to use the many resources we learned about at 
the sessions.”   

Tony Cavalco, vice president of sales,
A & A Manufacturing
“Vice President of Sales,  A & A Manufacturing

“ExporTech  helped us identify gaps in our 
current knowledge regarding export issues.  
While we have exported product for many years, 
our new proactive effort brings new challenges.  
The two areas that we identified as needing 
more information were Incoterms and account 
receivable and hedging options.

 f ExporTech was organized and fast paced.

 f The time went quickly and we felt it was a 
good investment of our time and money.

 f Meeting other companies who are developing 
an export strategy created an environment to 
share ideas and experiences.  The networking 
with other companies turned out to be an 
added bonus.

 f The guest speakers had insightful information 
and were engaging.

 f Some additional benefits were the Gold Key 
and a year’s membership in MWTA, the value 
of which almost paid for the program fee.”  


